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Reporting: Hourly Call Statistics

About Delacon ke
| About Delacon [

CERTIFIED

Founded in 1996 eI

Share over 20 years of expertise and
experience.

Specialise in telecommunications and
cloud-based SaaS technologies.

An industry leader in call fracking.

A Google Analytics Certified Partner.

Real people driving world class technology
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Benefits of Call Tracking

1.  Follow the entire customer journey from online

Reporting: Detailed Call Log

search through to offline call inquiry

2. Match calls to the marketing initiative (both

) 0 N = I N N

online and offline) that drove the inquiry

3. ldentify online marketing channels and search

keywords that yield high value phone leads
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Benefits of Call Tracking

4.  |dentify online marketing channels and search P

Reporting: Daily Call Statistics

keywords that yield high value phone sales
5.  Confidently optimise marketing campaigns

and channels with complete knowledge

6. Confidently route calls from online search to

the most appropriate sales team A
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The Call Tracking Journey

Business Person
Call center Operator
Store/Outlet

Call Whisper

“another lead from xxxoooox™

Call Recording

Monitor customer service outcomes

Call Feedback/Outcome

Booking or Sale amount

acquisio = Szllc;s]‘f)fCC.C()lﬂ !‘" Google Analytics UIWQG[; ﬁlzwm Markél':rl
(l/\ I\LTLE engiahten A Google Adwords . gggg‘eC“Ck A\O rin

supertag

:a KENSHOO" #] Google Tag Manager i) Adobe’ Analytics

@ptimize}
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Track all online sources

News Feed

GO gle delacon call tracking

Web

Images More ~

30,800

t 36 seconds

DELA
Delacon Call Tracking - Track All Calls From
www._delacon.com au/CallTracking ~ 1800 751 543

Prove Your ROI Beyond Doubt!

. HotelTonight

HotelTonight is now in over 10(

)0

\ Cal\ s xedny

Call Tracking Software To Optimise Marketing
DELAcoiﬁ www.delacon com au/call-tracking/ ~

S Tracking calls will give you valuable insights into what happens |
a call that use can to determine your ROl

Be spontaneous and book
getaway.

a we

Advanced

Call Tracking ad A Delacon | Industry Leaders in Call Tracking ai
www.delacon com.au/ ¥

With Delacons call tracking solution you can more accurately
marketing campaigns and gain valuable insights into your custorr
Login - Contact Us - About - Call Feedback Sunvey

What is Call Tracking and how will it help me?
www.delacon.com au/call-tracking/explained/ ~
Call tracking will give you the complete data picture so that you ¢

Dynamic or Call Tracking Numbers | Delacon
wavw.delacon.com au/call-tracking/dynamic-numbers/ ~
By using dynamic or call tracking numbers you can accurately tr

HotelTom‘ght

Delacon Call Tracking Integration App - Goog
httos //wvw google comVanalvtics/oartners/.. /568171774659788¢
Il tracking solution lets y

search gy e

display ads

social
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Track all offline sources

GPS GUIDE

Never make a wrong turn again

13808 138 81

Inclusive car insurance.
We are prepared for anything

1300 000 031

s

outdoor

=T,
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. A \ = Ll us toda 3
your website page/header. DELACONYX) = P 7618
S E

r enter your number & we will call you

m

allusteday 1300 764 275

For online campaigns, each €, cotlustoday 1300764104 |,

or enter your number & we will call you benefits from call tracking

website visitor is presented a unique

.or enter your number & we will call you

telephone number. When they call i B Aty

WE'RE HERE TO HELP

ullllin... .

‘I'his n U m b er ‘I'h eir brOWSi n g Sessio n How Business benefits from call tracking

information is captured and linked

b customer’s journey that leads to a call

to the call.

WE'RE HERE TO HELP

ulltlin.....

WE'RE HERE TO HELP

« |dentify the customer’s journey that leads to a call

« Identify what happens on a call to refine the sales
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Delacon’s solution

For non-online campaigns, each
campaign is allocated a specific call
tracking number.

Can be used for entire site, specific
sources or specific pages.

Works the same on mobile — with Click to
Call functionality.

! 4:20 PM

Click to call us

endown? (€)1300 110 888

These will be stored for future use to save you
time when requestin,
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Data Collected

Device Source

Call start and end time
Call Status (connected or not connected)

Call Duration

Search engine

» &
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Data Collected

Exchange, City, State

Call Type (Click from Ad, manually dialled)

Voicemail
Keywords Used

All Paid Advertising Calls
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Data Collected

Referrer and URL

ISP
IP

Landing Page

Termination number and caller's number
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Sophisticated Call Management

= - lll|E 'i'

Call Tracking Call Analytics Call Feedback Call Notifications Call Recording

d—js' "=;\’
R @ @ \‘ﬂ ‘ )
Post Call SMS Dynamic Numbers International Numbers Click to Call Call Routing Call Whisper
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Call Management Feature - Call Notifications

1. Catch unanswered calls and convert into a sale.

2. Everytime a callis made, an automatic email is sent.

3. The email includes the:

. Caller's phone number (where available)

. Time and data of call

. Call outcome
. Voicemail attachment (if available)

. Full referrer URL —
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Call Management Feature - Call Whisper

1. A customised pre-call information for the operator

WHISPER MESSAGE '\"-v«lWH+i'—«lMMMIDFIH\1IH1'»*"M'\PIHIHN'H‘W?NM%MM«W-» i+

2. Example - *Another lead from Great Website”

L e I S e

3. Reinforces your brand and the ability to drive ») Samp

w\‘-w-M4Hr4!i-44lM1iWl{4b)1IM\1|*—N'D)‘.-<ui\1»«rH1MKlH%"«DNM-M-MaM'W- o

telephone calls.

&
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Call Management Feature - Call Recording

1. Gain better understanding of customer base

2. Improve customer service and sales techniques e
3. Recordings available immediately

4. Accessed through Delacon portal or emailed

to business contact

5. Callrecording link also available in your portal
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Call Management Feature — Call Feedback

1. Collect valuable data on the call outcome
2. Custom feedback questions.

3. Example:
Press 1 if the call was a sale

Press 2 if the call was an enquiry

Press 3 if the call was a complaint

4. Analyse data in Delacon’s reports and Google

Analytics

-
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Call Management Feature - Daily Report Email

Detailed Call Report

1. Receive a detailed report of calls handled that day DELACOQN

Dial from . o Result  Timefsec) VOICEMAl cConverted  Keywords

he best bike 5000

2. Easy access to all call data

Geact insuronce

3. Provides great insights into calls
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Call Management Feature — Call Routing

1. Postcode routing through an IVR prompt

2. Mobile callrouting to the nearest store of the caller

3. Time of day routing to the most appropriate Office A
IR < Office B

termination point Delacon Office C
Call Tracking
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Call Management Feature — IVR

1. Ensure customers connect to the most appropriate

DELACONY
\S

Settings: Upload IVR Prompt

operator
2. Use a voice prompt or a key pad.

3. Customise and manage your own IVR configuration

Delacon | Industry Leaders in Call Tracking




Where can Delacon send call tracking data?

CRM Anoly’rics

Business Marketing
Intelligence TR Cr\j — Automation

Call Tracking \

Tag Bid
Monogemen’r ‘ Management

Landing Page
Optimisation

» &
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Delacon can send call data into this sofftware

/—_/\

— =af
BCQUISIO i S&l@\S]%I’CC.COm E GOOS[Q ANRNES UniveGrS(z:l Agrzzlytics Mal‘ketol'
O_N\ IEUE engia hten A GOOS[G Adwords bdy?)[ﬂq?lGClle AF\Tawl:iRnE

r&4 KENSHOO" @ptimizely £ Google Tag Manager Adobe Analytics Slllﬂmw
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Call data in Google Analytics

—_—
CETTED

Reverse Goal Path

Customize Email Export~ AddtoDashboard  Shortcut -«
Al Sesslons +Add Segment
100.00% = S -
’ sen
Goal Opton: - - :
AllGoals ~
Explorer

SortType: | Defaut v

—Ta] agancd
Goal Completion Location Goal Previous Step -1 Goal Previous Step -2 - CM::‘W, oD
1 (entrance) (not set) (not set) (not set) 86 (37.23
2. /delaconconversion htm / (entrance) (not set) a (s
3 /delaconconversion htm /contact-us/ (entrance) (not set) 14 (506
4 /delaconconversion htm ffag-and-support/ (entrance) (not set) 7 pox
5 /delaconconversion htm Icalltracking/’ (entrance) (not set) 6 e
6 /delaconconversion htm /login-page/ / (entrance) 4 g
7. /delaconconversion htm {entrance) (not set) (not set) 2 (s s o o
8 /delaconconversion htm [calltracking/: (entrance) (not set) 2 (osr
9. /delaconconversion htm Icalltracking/* (entrance) (not set) 2 (osm e
10. /delaconconversion htm Icalltracking/’ (entrance) (not set) 2 (oan [ -

Showrows: [10 v | Goto:[1 | 1-100f6s | € | >

2014 Google | Analytics Home | Terms of Service | Privacy Policy | Contact us | Send Feedback
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Call data in Salesforce

Lead Detail
Lead Owner
Name
Company
Title
Lead Source
Industry

Annual Revenue

¥ PLA Data
PLA_Additional Browsing details
PLA_Answering Point
PLA_Browser Type
PLA_Call Converted
ol 1 ~ ™ PLA_Call Duration
b(l eb rce-k() Ill PLA_Caller Phone Humber
PLA_Call Feedback Outcome
PLA_Call Feedback Sale Amount
PLA_Call Recording File

PLA_Call Result

PLA_Call Start Time
PLA_City

PLA_Dealer Reference
PLA_Device Used
PLA_Exchange
PLA_Keywords Searched
PLA_Number Dialed
PLA_Referral URL

PLA_Search Engine Used
PLA_State

PLA_Users IP Address
PLA_Users ISP
PLA_Voice Mail Left

Edit | Delete Convert Clone | Find Duplicates

[ Delacon Demo [Change!
PLA 1557559
PLASource

+§1427262115

Y

39s
+51447627412
sale

200

hitp:ivxmiS.delacon.com.auisite/carsquide
lispidownloadRecording tjsp?file name=1-402881a33ada0d26013alc57B630418-
cabad75adi71b4235dc8362452a8394d5-0-18-7-2014 mp2

Normal
2014-07-18 09:08:58 413

0290781395 - ADT - SEO
chrome

easyclick2call costs
0290781295

hitp:iww.bing.com/search?g=easvyclick2call costs &go=Submit&
gs=n&form=0BRE&filt=all&pg=easyclick2call costs &sc=1-21&sp=-1&
sk=&Cvid=6907238d77571414081918d2649afac1d

bing
101.171.170.164

Telstra Internet
No

Delacon

| Industry Leaders in Call Tracking



Call data — call centre pop screens

Call centre operators are
given information about
the caller’'s behaviour
leading to the call.

Incoming Caller Details 2:42 pm

Dial From: Technology Details

0485741234 Device

iPhone; CPU iPhone 055_1 1

ISP
Sth"f; g’l}gney Telstra Internet
Browser
Exchange Mozilla/5.0
Potts Point p

145.135.147.108

Referrer Details

Keywords: Search Type: Paid Point in purchase
iphone 16G8 voda Search Engine: Google when user called:
Landing page:

http://m_ shopvodafone.com au/latest-mobile-offers/35-sim-on- 0
ly-plan/?utm_source=ikoninmo&utm_medium=display&utm_camp 0
aign=simonly

Referral URL:

http:/fwww bing com/search?q=iphone+16GE+vodafigs=n&- COMPLETED PURCHASE
form=0BRE&pg=iphone+16GB+vodafisc=8-12&sp=-18sk=
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Call data in Google DoubleClick

Advertiser: Delacon

Custom
Apr 27, 2014 - Apr 29, 2014 N
Engine accounts | Campaigns | Ad groups | Keywords | Ads | Dimensions ~
View: <No view selected> ~ Save view v Columns  Filter Seg floodlight activity
® Trans ¥ Select a metric v
1
05
doubleclick hor 28,2014
by Google
Trans Revenue
o1 $0.00
Adv: 1(100%) Adv: $0.00 (100%)
Edit v Labels ~ » Download
St anciviy Floodlight activity s o MaxcPC @ Clicks~  Trans Cost Revenue  Costrans ERS  ROAS
actions Offline transactions - - 0 1 $0.00 $0.00 $0.00 0.00% -
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Call data in Marin

Hom Channels Visitors Campaigns Groups Keywords SmartGrid Creativ

Placements Products Audience Bidding Dimensions

Search campaigns Q

Published Keywords | Negative Keywords | Keyword Expansion

) Crente Report ] View Builder  Show( 26 %) rows

8 Views @
[MyViews— ¢ ur (Flex @mee Page:10f783 1234 58@
> Save View -~ T T 7 ) 7 T 7 7
o Pv Keyword Conv. Rate % Cost/Conv. § Publisher Pub. Cost § = Call Center Conv. Call Center Conv. Chg. % Impr.
A - N N N =
O Date Range o buy youth adidas fitness gear online 12.45% 13.72 Bing 1,221.50 29 3.3% 1,565
L # puma skateboarding gloves online 10.91% 8.96 Bing 717.00 23 1,958
O # buy puma tennis shoes 22.14% 2.73 Bing B84.50 12 433
° Jun-Jul
S M T W T F 5 o # buy soccer socks online 17.57% 1.58 Bing 41.00 9 12.5% 495
8 9 10 11 12 13 14 o # buy womens bmx biking helmet online 9.50% 15.20 Bing 319.20 9 -35.7% 433
s o F I w A R E 15 16 17 1B 19 20 21 o # buy adidas in-line skating helmet online 7.43% 10.17 Bing 396.60 5 -44,4% 1,408
2223 24 25 26 27 28 0 #  buy puma camping sleeping bag 15.00% 1.89  Bing 17.00 5 -77.3% 194
2930 ) #  puma badminton apparel online 12.35% 520  Bing 52.00 2 -33.3% 245
1 2 3 4 3 —
[ 4 buy adidas soccer shorts 15.62% 17.60 Bing 88.00 2 -33.3% 148
6 7 8 9 10 11 12
o =+ womens adidas mountain biking footwear 6.25% 56.00 Bing 168.00 2 0.0% 1,507
13,14 15 16 17 18 19
o # youth in-line skating footwear 27.27% 79.60 Bing 238.80 1 308
change vs. . . ) )
| prior week a =« buy mountain biking shirt online 14.55% B.70 Bing 69.60 1 0.0% 431
Quick Select o # bmx biking protective gear 12.50% 195.60 Bing 195.60 1 641
{mSelecr— L) = adidas basketball hoop online 8.33% 51.00 Bing 51.00 1 0.0% 92
showby T T [0 #  buyadidas mountain biking top 20.00% 480  Bing 9.60 1 34
o # buy womens camping gear 0.00% 0.00 Google 0.00 0 0.0% 0
o # buy mens adidas hiking footwear 0.00% 0.00 Coogle 0.00 (1] 0.0% 0
@ Filters —
L] # youth adidas hiking apparel online 0.00% 0.00 Google 0.00 0 0.0% 0

Delacon | Industry Leadersin Call Tracking




Call data in Optimizely

GOAL
DelaconCall

DelaconCall is currently inconclusive.

Conversion Rate Over Time - View Annotations

T
Fri 04 12 PM

101
: Ly
: i

T T
Sat 08 12 PM

T
Jul 08

T
12PM

T T T T T T T
Mon 07 12 PM Tue 08 12PM Wed 09 12PM Thu 10

[click and drag on the chart below to zoom in]

Fli"04 12 PM
WARIATION
DelacenCall: Everyone / All Visitors
. Qriginal
. Wariation #1

B variation #2

T T
Sst 05 12 PM

VISITORS

26
22

17

T
Jul 06

COMNVERSIONS

T
12FM

T T T T T T T
Mon 07 12 PM Tue 08 12 PM Wed 09 12 FM Thu 10

COMNVERSION RATE IMPROVEMENT CHANCE TO BEAT BASELINE

7.69% (£10.45)
9.09% (+12.30) +18.2% 57%

0.00% (x0.00) -100.0% 7%
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Why Delacon

1. Extremely reliable data attribution methodology
2. Independent platform
3. Data hosted in aTier 1 data centre

4. Can meet global client needs

5. Integrations — all leading platforms
6. Price — highly competitive

Features — continually innovating with advanced features

* Delacon | Industry Leaders in Call Tracking




Qur resources

] Lead Technician

Support Technician

Business Development
Consultant

Business Analyist

Biling Specialist

OO Professional Services

Network Security, Backup, Storage,
Virtualistion, Database Administrators,

Corporate Security

= Data Centre Operations
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Delacon Infrastructure

B Data [ =]
Storage -

Call Google
Recording E |||I|I- ----- Analytics

Server Connector

_ Email A

Gateway Tier 1 Security

Tier 1 Security

4o

Call Tracking OO Application
Server - Servers

Bid N
Management Primary Rate Network ‘;}g
& CRM Interface Switch .
Connector
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Getting started

1. Provisioning, scope requirements
& Ccosts

2. Website enablement and

integrations
3. Golive
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Getting started

Stage 1: Stage 3: Stage 5:
Pilot Planning Pilot Planning Rollout
° ® . . ®
e Interim Reporting

+ Stakeholder Briefing « Data Accuracy & Key Findings
« Pilot Scoping Session « Pilot Status e Broaden Scope or extend Pilot
« Implementation Plan « Monitoring * Or Rollback, Cancel, Freeze
« Finalise Pilot Plan « Stakeholder Communications
» Estimate Costs « Data Optimisation

Stage 2: Stage 4:

Setup Evaluation

* Case Study
e System Performance Evaluation

* Service Contract
* Provisioning
* Account Setup * User Experience
¢ * Website Enablement e * Cost/Benefit
* User Satisfaction

* Objectives Met

e Google & other Integrations
e Testing
e Training
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Customer testimonial

Delacon provided top notch customer service
and technical support... it’s a very good team

that always goes above and beyond what’s required.

Matthew Nugent,
Travel Search Executive
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Delacon's valued clienfts

OPTUS Ella Baché

(e’ S tr a ama,“Sim 0 YellowBrickRoad N':!@A

Wealth Management

‘ Australi_ap
J % Contimer N vicroads CommomealiiBark

vodafone

» N
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More Information

DELACONY)\
A S

WEBSITE: www.delaconcorp.com

EMAIL: enquiries@delaconcorp.com

[res— Call Tracking & Call Analytics
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